1. KOHKYPC BPEHAOB «3HA HALLUUX>»

KOHKYPC PACTYLLNX POCCUNCKUX
bPEHOOB «3HAW HALLWX»

3Hau

: g Hamyx

KOHKYPC PEAJIM3YETCA MO NMNOPYYEHUIO 17 OOO

NPE3VUOEHTA POCCUNCKOW ©®EOEPALUN* 3a9BOK 3a JBa Ce€30Ha
NPV NMOOAOEPXXKE ®OHOA «POCKOHIPECCH».

LIESb 8 9
noaaep>xaTb pa3BUTUE NEPCMNEKTUBHbIX POCCUNCKUX OPEHOO0B B KaXKAO0OM
PEernoHe CTpaHbl DErmoHoOB
KTO MOXXET YYACTBOBATbH?

Manble v cpegHue npegnpuHMMaTenm
* KoMnaHuun, KOTOopble MMEIOT YPOBEHb JTIOKanusaLmMm npom3BoACTBa 6 O

He MeHee 30%
* KoMnaHusa eMOHCTpPUpPYET POCT Mpogax MNapTHEPOB
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HOBblE HOMUHALUA HOBDIE NMAPTHEPDI PACLLULUPEHUE «<MEHIO» NMPU3OB

pocculickux 6peHgoB

OcobeHHocTU lll ce3oHa

[Tonck, oT6op M NoaaepIKKa Co3naHune ycnoBumn ans CTapra, N | A~ Q\\f*\*\\\\\\ 5‘

NPOABMKEHNSI KOMIMAHUMA Pa3sBUTUA U TUPAXKUPOBaHUS SR
U3 MalbIX rOpoAoB HOBbIX MPEANPUATHIA B HOBbIX
(uncneHHocTbro o 100 Thic. yen) permoHax Poccum
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